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Introduccién

€ El optimismo es el trazo mds
importante de la especie humana:
nos impulsa a evolucionar nuestras
ideas, mejorar nuestra situacion y
de un mejor
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Fuerzas que impulsan
el cambio

Elentorno en el que vivimos esta
determinado en gran medida por
la interaccion de cinco fuerzas
profundamente interconectadas:
sociedad, tecnologia, medio
ambiente, politica y economia.




Sostenibilidad:

Debido a la desestabilizacion de los limites planetarios que brindan

sus fut

s’ generaciones, los consumide
2 do los productos y servicios a

5 hoy en dia son més
lquieron.
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Datos y
sefales



https://www.cronista.com/columnistas/el-impacto-de-la-sostenibilidad-en-los-negocios-datos-y-casos-de-exito-en-latinoamerica/
https://www.gartner.com/en/articles/hype-cycle-for-artificial-intelligence
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https://www.pwc.com/gx/en/issues/c-suite-insights/voice-of-the-consumer-survey.html
https://forbescentroamerica.com/2024/07/26/95-de-las-empresas-en-latinoamerica-lucha-con-la-gestion-de-datos-segun-estudio-de-dell-technologies
https://support.apple.com/en-us/102420
https://ninehours.co.jp/en
https://www.gartner.es/es/articulos/3-predicciones-audaces-y-practicas-sobre-el-futuro-de-la-ia-generativa

Contratendencias:  Fuerzas que

impulsan
: el cambio
. 1A

Tensiones:

Sostenibilidad




sura®

- Reflexién
para la accién

Conexi6n con
el consumidor
y megas

Consumidor:

 Jumra -

Megatendecias:
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https://random.studio/projects/a-sensorial-store-takeover-for-nike-house-of-innovation
https://www.instax.com.au/mindography-powered-by-instax-mini-link-3/
https://www.miista.com/miista-new-york-store-and-rage-room
https://www.amexglobalbusinesstravel.com/mx/meetings-events/research-insights/
https://www.deloittedigital.com/content/dam/digital/us/documents/insights/insights-20240610-personalization-report.pdf
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Datos y sefiales



https://www.corporateexcellence.org/approaching-the-future
https://vorecol.com/es/articulos/articulo-impacto-de-la-inteligencia-artificial-en-la-gestion-de-la-reputacion-corporativa-161384
https://vorecol.com/es/articulos/articulo-impacto-de-la-inteligencia-artificial-en-la-gestion-de-la-reputacion-corporativa-161384
https://www.marketingdirecto.com/anunciantes-general/cm-burger-king-ecuador-comparte-equivocacion-fiesta-privada-marca-aprovecha-humor#:~:text=El%20CM%20de%20Burger%20King%20Ecuador%20publica%20un%20v%C3%ADdeo%20por%20error&text=Burger%20King%20Ecuador%20h
https://tank.com.co/
https://news.microsoft.com/source/latam/features/ia/luchar-contra-los-deepfakes-con-mas-transparencia-sobre-la-ia/?utm_source
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Consumidor:
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Romplendo o burbuj:

a e

Un contenido lento qu:
resuene en la vida cotidiana
de las personas y no solo
entretenga.
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https://dossiernet.com/articulo/jeep-y-togetherwith-presentan-jomo/35875
https://es.statista.com/estadisticas/626499/oyentes-de-podcast-a-nivel-mundial/
https://www.trendwatching.com/trends-and-insights/in-2024-ai-content-overload-has-put-consumer-trust-to-the-test
https://about.fb.com/news/2024/11/introducing-recommendations-reset-instagram/
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% Reflexién
para la accién

g [r—

Megatendecias:




Tendencia 5

Nuevas
rutas para
conectar




sura®

Descriptor general
de la tendencia. «Q

< Evolucion de la tendencia S —_

B e




sura®

(@ Subtendencias:

“Tibus do valorDe o

e o ergdel descubrimiento




sura®

=% Datosy sefiales @ Tensién



https://influencermarketinghub.com/twitch-stats
 https://restream.io/blog/live-streaming-statistics/
https://www.infobae.com/estados-unidos/2024/11/12/louis-vuitton-sorprende-en-nueva-york-una-fachada-creativa-convierte-su-tienda-en-un-baul-gigante-en-plena-renovacion/
https://www.kolsquare.com/es/informes-y-guias/tendencias-del-marketing-de-influencers-en-2025
https://www.voguebusiness.com/story/consumers/how-instas-broadcast-feature-crept-into-brands-marketing-strategies?utm_source
https://americasmi.com/insights/tendencias-consumidor-z-america-latina/?utm_source
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https://esemanal.mx/2023/08/dell-technologies-revoluciona-su-enfoque-de-ventas-de-almacenamiento-con-partner-first/
https://www.fiercehealthcare.com/ai-and-machine-learning/mayo-clinic-google-cloud-partner-generative-ai-power-enterprise-search
https://www.allbound.com/resources/2024-the-year-of-partnerships-report
https://www.technavio.com/report/partner-relationship-management-market-analysis
https://www.technavio.com/report/partner-relationship-management-market-analysis
https://www.parisselectbook.com/en/2025/01/16/nike-and-lego-already-the-collaboration-of-the-year/

Conexion con
el consumidor
y megas

Consumidor:

© coesciondotaeniind

Megatendecias:
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e £n un mundo empresarial
a

’ Ademés, en un entomo dinémico y.
Copacidades debamos desarolar
mantoneros a l vanquardiay grantzar
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https://www.allbound.com/resources/2024-the-year-of-partnerships-report#:~:text=%E2%80%8D2024%20is%20the%20year,something%20that's%20happening%20right%20now.&text=You%20can%20see%20it%20in,partners%20over%20costly%20direct%20acquisition.
https://www.amexglobalbusinesstravel.com/meetings-events/
https://support.apple.com/en-us/102420
https://www.corporateexcellence.org/recurso/approaching-the-future-2024-tendencias-en/4170e503-09a2-2588-5c23-8fd648369137
https://www.cronista.com/columnistas/el-impacto-de-la-sostenibilidad-en-los-negocios-datos-y-casos-de-exito-en-latinoamerica/
https://dossiernet.com/articulo/jeep-y-togetherwith-presentan-jomo/35875
https://www.calm.com/es/blog/get-calm-on-spotify
https://www.corporateexcellence.org/approaching-the-future
https://www.deloittedigital.com/content/dam/digital/us/documents/insights/insights-20240610-personalization-report.pdf
https://forbescentroamerica.com/2024/07/26/95-de-las-empresas-en-latinoamerica-lucha-con-la-gestion-de-datos-segun-estudio-de-dell-technologies
https://esemanal.mx/2023/08/dell-technologies-revoluciona-su-enfoque-de-ventas-de-almacenamiento-con-partner-first/
https://forbescentroamerica.com/2024/07/26/95-de-las-empresas-en-latinoamerica-lucha-con-la-gestion-de-datos-segun-estudio-de-dell-technologies
https://www.gartner.es/es/articulos/3-predicciones-audaces-y-practicas-sobre-el-futuro-de-la-ia-generativa
https://www.gartner.com/en/articles/hype-cycle-for-artificial-intelligence
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https://www.infobae.com/estados-unidos/2024/11/12/louis-vuitton-sorprende-en-nueva-york-una-fachada-creativa-convierte-su-tienda-en-un-baul-gigante-en-plena-renovacion/
https://offers.hubspot.com/state-of-partner-led-growth-2023
https://www.infobae.com/estados-unidos/2024/11/12/louis-vuitton-sorprende-en-nueva-york-una-fachada-creativa-convierte-su-tienda-en-un-baul-gigante-en-plena-renovacion/
https://www.iea.org/
https://www.marketingdirecto.com/anunciantes-general/cm-burger-king-ecuador-comparte-equivocacion-fiesta-privada-marca-aprovecha-humor#:~:text=El%20CM%20de%20Burger%20King%20Ecuador%20publica%20un%20v%C3%ADdeo%20por%20error&text=Burger%20King%20Ecuador
https://www.instax.com.au/mindography-powered-by-instax-mini-link-3/
https://www.kolsquare.com/es/informes-y-guias/tendencias-del-marketing-de-influencers-en-2025
https://techcrunch.com/2023/11/14/amazon-strikes-deal-snap-let-users-buy-products-ads-snapchat/
https://www.marketingdirecto.com/anunciantes-general//cm-burger-king-ecuador-comparte-equivocacion-fiesta-privada-marca-aprovecha-humor
https://about.fb.com/news/2024/11/introducing-recommendations-reset-instagram/
https://www.miista.com/miista-new-york-store-and-rage-room
https://ninehours.co.jp/en
https://www.pwc.com/gx/en/issues/c-suite-insights/voice-of-the-consumer-survey.html
https://random.studio/projects/a-sensorial-store-takeover-for-nike-house-of-innovation
 https://restream.io/blog/live-streaming-statistics/
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https://www.spherasostenible.com/our-blog/regenerative-design
https://www.yogajournal.com/lifestyle/spotify-calm-app-partnership-2023/
https://news.microsoft.com/es-xl/luchar-contra-los-contenidos-abusivos-generados-por-la-ia-un-enfoque-integral/
https://www.technavio.com/report/partner-relationship-management-market-analysis
https://es.statista.com/estadisticas/626499/oyentes-de-podcast-a-nivel-mundial/
https://tank.com.co/
https://tank.com.co/optimiza-la-gestion-de-reputacion-corporativa-con-ia-la-estrategia-de-mauricio-ferro-en-tank/
https://techcrunch.com/2023/11/14/amazon-strikes-deal-snap-let-users-buy-products-ads-snapchat
https://www.trendwatching.com/trends-and-insights/in-2024-ai-content-overload-has-put-consumer-trust-to-the-test
https://www.voguebusiness.com/story/consumers/how-instas-broadcast-feature-crept-into-brands-marketing-strategies
https://vorecol.com/es/articulos/articulo-impacto-de-la-inteligencia-artificial-en-la-gestion-de-la-reputacion-corporativa-161384?utm_source=chatgpt.com#1.-introducci%C3%B3n-a-la-inteligencia-artificial-y-su-relevancia-en-la-gesti%C3%B3n-de-la-reputaci%C3
https://vorecol.com/es/articulos/articulo-impacto-de-la-inteligencia-artificial-en-la-gestion-de-la-reputacion-corporativa-161384
https://www.weforum.org/publications/unlocking-the-social-economy-towards-equity-in-the-green-and-digital-transitions/
https://www.yogajournal.com/lifestyle/spotify-calm-app-partnership-2023/
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